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Exaclair’s Clairfontaine papers are manufactured with as 
much care for the environment as their care for the quality of 
their product.  Clairefontaine is currently the only European 
manufacturer making its own paper for its own products. This 
guarantees not only consistent quality, but also controls the 
environmental impact of the manufacturing process. 

Located in the Vosges region of France, Clairefontaine was 
established on the site of a 16th century paper mill. The 
Clairefontaine mill has been making paper since 1858 and 
stationery products since 1890.

Clairefontaine paper is made from pulp and wood by-products 
from forests independently 
certified by PEFC as 
sustainably managed. PEFC 
forest management is based 
on environmentally, socially 
beneficial and economically 
viable management of 
forests for present and future 
generations. PEFC forests 

are bio-diverse, and are managed to protect the rights of 
indigenous people as well as ecologically sensitive areas.

Exaclair’s Quo Vadis plant in Hamburg, NY is also PEFC 
certified. This means 
the chain of evidence 
between PEFC certified 
paper and the finished 
agendas and journals are 
maintained throughout 
the printing and binding 
process.

In addition to PEFC certification, Clairfontaine paper is 
chlorine-free. A gift of nature, a mineral called calcium 
carbonate, gives Clairefontaine paper its famous trademark 
qualities of extra white and super smooth finish.

For more information on Clairfontaine’s green processing, 
including energy and water initiatives, visit www.exaclair.com. 
To place an order, contact Exaclair at 800-933-8595, Ext. 10 or 
email sales@exaclair.com. n
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From an unexpected source, the 
latest entry into the category is 
Coosh™ headphones and headsets 
being brought to market by BIC.  
Yes, BIC, the writing instrument 
company!

It’s no surprise that headphones 
have become the essential 
accessory for college students. 
Whether on the go between 
classes, jogging, or in quiet 
college libraries or small dorm 
rooms, students will enjoy using 
Coosh because it “Stays on. Feels 
good!™”  The Coosh marketing 
campaign features the stay on 
feature demonstrated by B-boy 
dance crew Massive Monkees.

Coosh headphones feature 
balanced full-bodied stereo sound 

and are perfect for use with music players. The headphones 
feature soft, flexible, detachable silicone ear rings for extreme 
comfort and excellent fit. Available in white, black and pink 
with an SRP of $19.99.

The Coosh headset is for 
use with music players 
and music phones with 
all of the same features 
of Coosh headphones, 
as well as an in-line 
headset microphone 
with push-to-answer and 
mute button. The Coosh 
headset is available in 
white and black, and has an SRP of $24.99. 

For a complete list of music player and music phone 
compatibility visit www.coosh.com. Excellent point-of-
purchase displays will be available through leading distributors 
of BIC product. For more information contact John Buck at 
203-783-2197 or email john.buck@bicworld.com. n
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